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1. What is TNPC?

TNPC is a revolutionary approach to Retail and Trade. It is built on an ecosystem of 

P2P connected nodes with no servers for transaction authentication, ensuring a com-

pletely decentralized backend built over blockchain technology. TNPC leverages web 

2.0 to allow users to interact and exchange value directly, eliminating the need for

middlemen, which in turn, banishes fees, overhead restrictions and the inherent delays 

in transaction and settlement,

TNPC's vision is to make cryptocurrency mainstream and achieve widespread adoption 

by enabling everyone to pay using crypto for retail and services in this Blockchain Era. 

It aims to do so by providing seamless user experience without the need for a steep 

learning curve, yet retaining the security, transparency and usability of cryptocurrency. 

TNPC will allow users to shop for retail products, consumer and professional services, 

using TNPC-tokens, which is an inherent cryptocurrency fueling the R-Pay platform. 

The power of community will assist consumers to make verified purchases and save 

approximately 50% to 90% on transaction costs for products and services they love 

and use in daily life!

We understand that speculation is not enough and participation is what gives currency 

long-term sustainability. Thus, our entire focus is on solutions for consumers and busi-

nesses, by rewarding them for utilizing cryptocurrency in their everyday life. TNPC 

platform is a simple way for the masses to experience cryptocurrency without the need 

to understand its overly complicated protocols.

TNPC aims to be one of the most recognized mainstream payment systems. TNPC app 

is designed to turn spectators of cryptocurrencies into participants of the crypto world. 

We hope to build lasting relationships and grow community involvement in Blockchain 

technology.
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2.0 The features

2.1 TNPC is Privacy and Security Centric

No central server, no personal information captured, and no data mining. Your data 

cannot be stolen or sold, because nobody other than you has it. Data is distributed 

across the nodes with redundancy and context based dynamic encryption. and settle-

ment,

2.2 NO Fees and NO Restrictions

For most users, products, and services it's free for both buyers and sellers. No commis-

sions, no fees. Arrange for local pickup on TNPC online with the payment method of 

your choice including TNPC tokens, or other crypto currencies. Since your data is only 

yours, we are not imposing any limitations and restrictions on items that can be bought 

and sold.

2.3 User Experience Focused

Simple, tidy, efficient, beautiful. We have top UX experts in our team. Our future road-

map includes snap-and-post super easy for-sale postings using computer vision algo-

rithms already developed by us.

2.4 TNPC / BTC Wallet integrated

We believe in lowering barrier to entry for crypto users to start using crypto for trans-

actions through a wallet integration and friendly UI. It is a key adoption factor.

2.5 Social Engagement

TNPC ecosystem includes not only “Buy it Now” listings, but also a variety of auctions 

– Silent, Regular and Dutch. It also includes online classifieds materials, in a craigslist 

style. Deleting boundaries between regular e-commerce and simple classifieds services 

will make TNPC “go to” place for a variety of selling/buying/leasing workflows.



3. Mission Statement

4. Market Outlook

Bitcoin corroborated that value can be exchanged outside the current financial system 

and it is technologically resistant to counterfeiting via blockchain. Though, this has 

been inherently strong enough to spark a technological revolution by motivating entre-

preneurs to build a better systems, its extremely high volatility and technical complex-

ity deters many users due to which, it is accepted almost nowhere, including brick and 

mortar businesses and online. Financial institutions avoid bitcoin and are striving to 

create their own private blockchains to mimic Bitcoin, yet retain control.

E-commerce includes Internet retailing, online shopping, and direct selling. Reports 

prepared by a variety of market research companies, have shown the significant growth 

in this market in the recent years. The Internet has revolutionized the way people find 

and shop for service providers. Online marketplace apps like Amazon, e-Bay, Flipcart, 

Instacart and Grub hub allow consumers to find and purchase products at the click of a 

few buttons. This ubiquity of high-speed Internet, coupled with mobile apps at every-

one's fingertips, has created a new era – the “e-Commerce economy” – sprouting sev-

eral billion-dollar brands.

At TNPC, we plan on using a diligent Know-Your-Customer (KYC) identification and a 

cryptocurrency payment platform. We propose to distribute cryptocurrency via Proof-

of -Payments atop the ethereum blockchain. Thus, we can resurrect Nakamoto's origi-

nal vision for bitcoin, to make cryptocurrency a mainstream alternative to exchange 

value in a secure and trusted environment. Thus, by leveraging an incentive to pur-

chase, cryptocurrency can reach mass adoption.



The statistic gives information on retail e-commerce sales worldwide from 2014 

onwards, with projected numbers for the next 4 years. In 2016, retail e-commerce sales 

worldwide amounted to 1.86 trillion US dollars and e-retail revenues are projected to 

grow to 4.48 trillion US dollars in 2021. Online shopping is one of the most popular 

online activities worldwide but the usage varies by region - in 2016, an estimated 19 

percent of all retail sales in China occurred via internet but in Japan the share was only 

6.7 percent. Desktop PCs are still the most popular device for placing online shopping 

orders but mobile devices, especially smartphones, are catching up.



5. Current Problems

The e-commerce boom is certainly changing the way consumers shop, it comes with its 

own set of problems that customers still have to face while shopping online, like:

5.1 Fradulent Sellers and Sub-par Products

A mainstream issue with e-Commerce websites is the lack of guarantee on product 

quality and vendors reputation. Reviews get skewed using fake accounts and are thus, 

not always reliable and all the research can't assure you a quality product. Moreover, 

fraudulent sellers who intentionally mislead customers to increase sales are the prime 

reason for faulty/sub-par products being sold online.

5.2 Digital payment failures

The failure of digital payments and hacking of transactions is a widespread issue irre-

spective of whether a customer is paying by credit/debit card, netbanking, or one of 

the several digital wallets that exist today. These hacks cost more than $445 Billion 

annually. A faltering internet connection or a technical glitch often results in the pay-

able amount being debited from a customer's account without being credited to the 

selling party, due to centralized nature of servers and load balancers in the current 

infrastructure. Retrieving this amount comes with its own delays where one has to 

inform the site and then wait around 7-10 days before the amount is refunded to their 

5.3 Lack of security

Lack of cyber security is another major concern on the Internet today. E-commerce 

sites record important customer data like name, phone number, address, and bank 

details. If these sites don't implement stringent cyber security measures, your data is at 

risk of falling into the wrong hands, which can then wreak havoc on your bank 



6. Community

As TNPC Token is being used to buy-sell, transact, pay and trade in retail and service, 

TNPC  will be backed with the largest community of its users. Our Mission with TNPC

6.1 TNPC 's mission is of two-fold:-

1.To be a secure, economic and prime mode to receive pay and transact through crypto

2. To make TNPC mall a decentralized universal marketplace to make trade in retail and 

services, free and open for all.

6.2 The BIG “Vision”

We want TNPC  to become the smartest way to pay and transact for retail, trade, and 

services. We want the participation process to be increasingly simpler and economical 

for people and we want our new economic model to spread because we believe that it 

will help people improve the way they use their money and the things they can buy 

with it. We want people to be able to “make more of their money” and “live the dream” 

in the “simplest of way”

6.3 THE BIG OPPORTUNITY in retail industry

The global retail sector is estimated to have achieved revenues of US$ 22.6 trillion in 

2015 and should continue to rise to US$ 28 trillion by 2019, with an average annual 

growth rate of 3.8% since 2008. The sector represents 31% of the world's GDP and 

employs billions of people throughout the globe. Hyper and supermarkets account for 

35% of retail direct sales with USA and China at the forefront. E-commerce is expected 

to show a CAGR of 23% between 2012 and 2019 in revenue and 12% for 

e-consumers. Mobile share in e-commerce has reached 29% in certain countries and 

has been growing fast but there is still room for growth, with desktops still represent-

ing the majority of devices used for online shopping. In terms of market trends, specific 

consumer behavior such as over- connectivity and the pursuit of healthier lifestyles are 

expected to shape the market in coming years.



The details of tokens are summarized below.

7.0 Details of tokens

Item

Token name

Token symbol

Total supply

Minimum unit

Transferable

Transaction fees  

The New Public Coin

TNPC

7,0000,000 TNPC

0.00000001 TNPC

the token is transferable

0% transaction fee.

Description

The details of ICO are summarized below.

8.0 Details of ICO

Item

Sales schedule

Token sales schedule (Round 1) 

Basic price of token (Round 1)

Token sales schedule (Round 2) 

Basic price of token (Round 2)

Token sales schedule (Round 3) 

Basic price of token (Round 3)

Token sales schedule (Round 4) 

Basic price of token (Round 4)

Accepted Currencies

Maximum token sales quantity

ICO termination condition

Refund condition

July 1, 2018 - July 28, 2018

July 1, 2018 - July 7, 2018

0.073 USD

July 8, 2018 - July 14, 2018

0.15 USD

July 15, 2018 - July 21, 2018

0.22 USD

July 22, 2018 - July 28, 2018

0.29 USD

BTC, CPC, ETH, BCH

1250000 TNPC Each Round 

When a total amount comes to a hard cap

When a soft cap is not reached, the 
remittance amount is refunded to a remitter.

Description



The details of tokens distribution are summarized below.

9.0 Token distribution

Core Phase or
Crowdsale

Advisory and 
Partners

Bonus and Reserve47%
13%

22%

Project Team 
Members

15% Bounty and 
Campaign

3%



10. Team

11. Advisors

12. Roadmap

Project idea 
conceptualization

Dec 2017 - May 2018

Sept- Dec 2019
The initial round of token 
sale starts and listing on CashPayz
exchnage

1 July – 7 July 2018

The second round of token 
sale starts 

8 July – 14 July 2018

Start Working on 
education field

Start working for 
handicapped child

Start Working on 
NGO field

Jan-May 201915 July – 21 July 2018  

22 July – 28 July 2018

The third round of token 
sale starts 

The fourth round of token 
sale starts 

June-Aug 2019
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Neha Sharma
Customer Support

Pradeep Pandey
Legal Advisor

Lalchand Kumawat
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Sujit Kumar
Market Analyst

Kanu Singla
Blockchain Advisor



13. About Risks

Unlike legal tender (JPY, USD, etc.), cryptocurrency is subject to various risks. Partici-

pants shall conduct transactions based solely on their own judgment and responsibility 

after knowing the mechanism and risks of cryptocurrency

13.1 Price fluctuation risk

Cryptocurrency will fluctuate with daily variations, and the market is small compared 

with that of legal tender. Therefore, the range of price fluctuations (volatility) is wide, 

and this may produce great financial losses, or money value may become zero.

13.2 Liquidity risk

Due to the small market compared with that of legal tender, the counterparty to the 

sale and purchase may not be found, and transactions may become difficult. Or a situa-

tion may arise in which market participants may be forced to trade in unfavorable 

13.3 Divergence risk due to hard fork

A hard fork means that a single cryptocurrency splits in two, and there is a risk that 

they are not inter-compatible. There have been cases in the past where the divergence 

between Ethereum and Ethereum Classic as well as between Bitcoin and Bitcoin Cash 

have occurred, and this kind of occurrence may result in a significant decline in value or 

invalid transactions.

13.4 Cyberattack risk

There is a potential danger that your currency can be stolen by third parties accidentally 

through hacking or other means. By strengthening the certification of the currency exchange 

and wallet where cryptocurrency is controlled, it is important for us to strictly control a 

private key.



5. Blockchain

13.6 Price fluctuation risk

Cryptocurrency will fluctuate with daily variations, and the market is small compared 

with that of legal tender. Therefore, the range of price fluctuations (volatility) is wide, 

and this may produce great financial losses, or money value may become zero.

13. 7 Risk of laws and tax systems

For laws and tax systems related to cryptocurrency, reviews of taxation or disadvan-

tage for possession/transactions may occur due to the change.

13.8 Risk of losing password

If you lose your secret key or password for managing cryptocurrencies, you might not 

be able to use your cryptocurrency anymore.

13.5 Risk of lack of completion of settlement

Cryptocurrency transactions are not completed immediately and are placed in a pend-

ing state until confirmation is sufficient. For example, any unauthenticated transaction 

is authorized every 10 minutes for Bitcoin, and once a minute for NEM, and added to 

the blockchain. Also, some transactions may be cancelled during the authentication 



14. Blockchain

Blockchain is regarded as a “silver bullet" for security, since the technology holds prom-

ise as a way to record financial transactions, control network communication and 

supply chains.

This would not have been possible by use of a single database, or a traditional leader-

election protocol, where any one of the members can change the data-store at any 

time.

14.1 Privacy and Security

It distributes information throughout the world by computers, also known as nodes, 

which carry the record of the chain with them. The absence of central holding system 

that stores data relating to transactions, trades, sources, and activity, avoids a single 

attack vector or breach location.

It is not always software vulnerabilities, which can lead to a security problem such as a 

data breach or a network compromise – even supply chain can be at fault. When 

human error comes into play or an insider manipulates information or systems in the 

supply chain, the blockchain could resolve issues by automatically sharing any suspi-

cious activity down the line. When everyone participating knows who is doing what, 

and when, lax security, errors, and insider threats can be tracked and hopefully dealt 

with before serious damage is caused.

14.2 Smart Contracts

ISmart Contracts can also come into play. These small pieces of code are stored on 

each node throughout the blockchain network and enforce what actions can be 

executed. These actions must achieve the same result when executed by computers 

connected to the blockchain. As participants can be sure of events, who enacted them, 

and the logic connected to them, this inspires greater trust in the 'contract' and sys-

tems, as well as that an outcome is correct.



For supply chain issues of both hardware and software components, and identity solu-

tions, blockchain platforms look promising. Though, the blockchain itself provides little 

in terms of threat detection or defense in the manner of traditional cybersecurity solu-

tions, but it does offer an infrastructure of transparency, event tracking, cryptography 

and the chance to improve security sensor and data sharing -- which some security 

solutions and implementations on enterprise networks lack. It is important not to jump 

head-first into implementing technology still at a stage of infancy -- we learned such 

with the constant security issues that the wholesale adoption of IoT devices without 

acceptable security has shown.


