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INCEPTION: WHEN ONLY THE AD EXCHANGE WINS, CHANGE IS COMING

Why has online advertising become so expensive? How have some industries in 
the USA come to pay as much as $935 per click in Google Adwords. That’s right: 
$935 for one click! The average worldwide customer acquisition cost lies at about 
$85 in the search network and $65 in the display network. Those are high numbers 
for most business models!

» CPC advertising costs are through the roof.
» CPC results are often unpredictable and require a lot of optimization.
» Google and Facebook get the lion’s share. The customers get bombarded 
with ads.

The Pay-Per-Click (PPC) technology came as an improvement to the highly 
fluctuating costs per thousand impressions (CPM), but still allowed for high and 
uncontrollable fluctuations in conversion costs. How much does it cost to get a 
customer? Conversion cost is one of the most important metric for every business 
plan. And for now, it’s tied to Google. Google’s position as the largest search engine 
and its keyword auction model created a highly centralized market, that inevitably 
led to a sustained increase in advertising cost.

We have witnessed this process of rising ad rates in our own business, in the 8 years 
we owned one of Romania’s top online fashion stores: kurtmann.ro. With an average 
conversion cost of $0.93 in 2008, we felt the sharp edge of that blade as it climbed 
to a whooping $17 per conversion in 2016. That’s an 1827% increase in advertising 
costs, accompanied by more than quadrupled marketing staff expenses, a huge 
marketing bureaucracy taxing company budgets everywhere.

“The only certainty Pay-Per-Click gives is the price.
The rest is up to fate.”
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The invisible hand has not solved this problem. Facebook, the only major competitor 
in the field, has rapidly raised its prices to, on average, match Google’s. At this point 
in time, any business that is building its online marketing strategy has to assume 
advertising costs will increase  considerably next year. And all this time, the consumer 
is chased with intrusive ads fed by the ton, sabotaging the UX and the consumer-brand 
relationship. This is, for most businesses, unsustainable and calls for a disruptive 
solution.

Frustration made us wonder if customers wouldn’t be better off if we just split the 
ad cost with them, to spend on our inventory. The answer was obvious, the execution 
less so.

To implement a viable customer reward system, we needed to build a platform 
with low transaction fees, high velocity and geographically unbound means of 
currency distribution.
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IMPETUS ONE: THE GAME CHANGER TO ALL AD EXCHANGES

Motivation always beats assault. A system openly and directly rewarding customers 
for fulfilling advertiser desired actions will always work better than intrusive ads 
shoved at them by the ton. This is a totally new approach to the way brands interact 
with their customers, one that is based on shared goals and ideals. It’s not the old 
practice of bribing customers to click on ads and increase click through rates and 
platform revenue. That’s creating engagement artificially. This is allowing the 
advertiser to set specific rewards for customers willing to engage with the brand 
and fulfill missions defined by the advertiser. No more unpredictable variable costs. 
No more expensive optimizations. Just determine what you want to pay for the 
customer acquisition and publish the mission details, instead of spending your 
budget on Google or Facebook, hat in hand, hoping it works.

Introducing Pay Per Mission (PPM), Impetus One is taking PPC advertising to a 
whole new level, whereby the reward is given to the customer after the mission 
goal has been accomplished. The advertiser gets the desired result and can pre-

» Brands want their message out there, into the lives of their consumers. Goo-
gle’s AdWords currently charge astronomical rates for that purpose.
» As much as brands would like to think otherwise, most ads are intrusive and 
irritating for the consumer, who feels no special connection with the brand. 
Quite contrary..
» Publishers resort to click farms to deliver traffic numbers, but the strategy is 
business corrosive.
» The only winner in this status quo is the ad exchange.
» In comes Impetus One.

Impetus One is a means for businesses  to engage with their customers based on 
shared goals and ideals, an interaction that creates a special bond between the 
two parties. Through Impetus’s unique functions, advertisers can engage and 
motivate customers with rewards, nudging them into action such as, for example, 
burn a certain amount of calories in a given timeframe or go to the gym more. 
Motivating the users into actions primarily profitable for them, the advertiser gains 
“voice of conscience” status and a special relationship with said user, who is now 
a highly engage-able customer.

Reward based advertising or value exchange is not a complete newbie, as they 
have already been applied in gaming and leading editorial sites. Several studies in 
the last five years conclude that rewards change the equation. Reward-based ads, 
found one, succeed when the creative execution is timely, relevant and chosen by 
the consumer, and when the reward is predictable, tangible and also chosen by 
the consumer. Value exchange delivers an active and engaged consumer that is 
just not available in the interrupting paradigm. Impetus One will capitalize on all 
these findings and reunite three decisive elements: pay-per-mission as a means 
to motivate and engage, the precision of mobile targeting and the virtually fee 
free functionality of blockchain transactions, in more predictable parameters.

cisely allocate the value that action is worth for their business.

“Rising CPCs, no more. Ad pissed, no more.
Click farms, no more.”
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Impetus One completely revolutionizes the way advertising budgets are being 
distributed among market participants: 70% of the ad cost goes to the customer 
as mission rewards, 20% goes to the publishers as advertising incentives and the 
remaining 10% is kept by the platform.

We believe that the principal market participants, i.e. the customer, publishers and 
advertisers, must also be the principal beneficiaries of any commercial exchange. 
The platform, i.e. Impetus One, will be a neutral agent that facilitates a smooth and 
technically sound interaction between the market parties. For this purpose, and 
this purpose alone, the 10% of any marketing budget pledged by an advertiser will 
be retained by Impetus One.

Impetus One will create a crypto ecosystem, whereby all rewards, to publisher and 
end users, will be delivered in Impetus coin. Users will be able to cash out to their 
bank accounts through the Impetus One Exchange or spend it directly to businesses 
accepting NUDGE token. The growing Impetus user base and the ease of payment 
will strongly incentivize businesses to accept Impetus coins as a payment option.

“Introducing Pay Per Mission (PPM): Impetus is taking 
PPC advertising to a whole new level, where the reward 
is given to the customer after the mission goal has 
been accomplished.”
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THE MARKET: WHERE THE OPENING IS

PPC KINGS IN AN AILING KINGDOM

In 2017, Google Adwords’s expected annual revenue went north of $73 billion, more 
than 33% of the total digital ad market. More than 67% of its revenue, is expected 
to come from mobile devices.

It’s worth mentioning Google Adwords lacks elaborate targeting tools for mobile 
devices and mostly relies on the same technologies used on desktop computers.

» Google and Facebook eat half of digital ad revenue in CPC advertising.
» Affiliate marketing almost made it, but is plagued by serious issues.
» Clickbaiters and paid clickers/viewers landmine the industry.

The second biggest digital ad player is Facebook, with a market share of 16% and 
total ad revenue estimated at $36 billion. Although it has an edge over Google in 
targeting mobile devices and user demographics, Facebook doesn’t have a 
placement market for mobile and web application owners to monetize their traffic. 
So it’s not really a competitor for Google AdWords, although it has taken and will 
take some of its market share.

“This leaves the floor open for an advertising engine, 
perfectly optimized for mobile applications, by making 
use of all the information a mobile app can offer. “

GOOGLE / ALPHABET
$73.8 BILLION

FACEBOOK
$36.3 BILLION

GOOGLE 
$49.7 BILLION

FACEBOOK
$32 BILLION

OTHER
$30 B

OTHER
$74.2 BILLION

DIGITAL: $223.73 BILLION

ALIBABA $17.4
BAIDU $9.3 B
TENCENT $6.7 B
MICROSOFT $6.1 B

ALIBABA $16
BAIDU $6.4 B
TENCENT $5.5 B
TWITTER $2.1 B

MOBILE: $141.2 BILLION
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Advertising through Google Adwords comes with a ball and chain. Part of that was 
already stated - spiralling PPC costs, unpredictable conversion costs - the other 
was clearly articulated by John Rampton’s article on Forbes.com:

Startups can’t possibly keep up with major companies.
For example, a skincare startup where product and brand message are 
solid, “but major companies like L’Oreal and Estee Lauder already locked 
down terms like “moisturizer,” […] would have to spend $5 or $7 per click 
for that term. Too big a spend when competing with big names.

Ad titles limited to 25 characters and descriptions limited to 70 characters. 
That’s less than a Donald Trump tweet; 

Mistakes can cost dearly, with an inexperienced or momentarily inattentive 
user  (forgot to turn off the ad, missed a spell check or made a conversion 
tracking error) spending the entire budget with little or no results.

It is often used in niche businesses whose customers are not active on 
Google Search engine. “For some markets, AdWords just isn’t a fit.”

“ $

$

$

ESTABLISHED
COMPANY

KEYWORD
COST

STARTUP
KEYWORD
COST

POSSIBLE
AD BUDGET

POSSIBLE
AD BUDGET
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AFFILIATE MARKETING: THE “COULD BE, BUT ISN’T”

From a cost and performance point of view, affiliate marketing is one of the efficient 
and transparent means of digital advertising. Having said that, the application of 
the concept is plagued many times over by poor quality content affiliates  create, 
delayed settlement of commissions that generates a lack of predicability on the 
affiliate side, high commissions charging both parties, limited conversion tracking 
opportunities, usually limited to html code snippets, last click commission tracking, 
or lack of transparency in conversion tracking.

PAID CLICKS AND VIEWS: THE BUBBLEWRAP TRAFFIC FACTORY

Have you ever seen an online ad inciting you to make money at home, in front of 
your computer? These are usually invitations to enlist click armies, a cost   generator 
for the advertiser through  the manufacturing of fake traffic for the published ads.
Furthermore, there are projects that try to incentivize users paying them to view 
or click on ads, sharing tiny bits of the ad revenue with them for doing so. Such 
practices do not offer quality clicks, since the user is bribed to click on the ad, not 
interested.

THE MARKET IN A NUTSHELL

Google and Facebook are getting more expensive by the day, increasing their 
profits and market share and making it increasingly harder for new businesses to 
afford to advertise on their platform. They also require a high level of skills to setup 
and efficiently run ad campaigns.

Affiliate marketing is making a respectable effort to provide efficient business 
targeting, but falls short in many ways.

And the CPC industry is plagued by click fraud and click bots that generate fake 

or low quality traffic for advertisers.

MOBILE TARGETING: THE IGNORED GEM

Our mobile phones offer targeting and conversion tracking possibilities we never 
thought possible. Still, the advertising giants have only tried to adapt their existing 
products to the mobile environment, creating inefficient solutions, with poor user 
experience. Studies show mobile ads get  more emotional response than television 
commercials and mobile apps on the rise in media influence.

Mobile banners breakthrough better in ad recognition and message recall compared 
to desktop banners. The call is to adapt and expand the technology and the 
interaction with the user based on mobile's assets: immediacy, intimacy, and brand 
cue visibility.

THE NEXT FRONTIER

Technology built for mobile, enabling the thrills and chills UX paired with grass 
level demographics targeting and tracking will unlock the next generation in 
customer-brand interaction, engagement and transactions, the next frontier of 
online advertising.

Our platform will use the wide range of targeting features of the average smartphone, 
to the fullest extent, in order to offer highly customizable and transparent advertising 
campaigns where the advertiser is in complete control of his budget.

“Our mobile phones offer targeting and conversion 
tracking possibilities we never thought possible.”
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The advertiser will at all times be able to audit the performance and authenticity 
of his campaigns and will have full access to data such as location of mission 
accomplishment, distance travelled by the user, time or effort spent in the pro- 

cess of mission completion, calories burned and any other function that is being 
featured by a smartphone. We will empower the market participants to construct 
sound and accurate marketing strategies, based on accurate and up to date market 
data.
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IMPETUS ONE : ONLINE ADVERTISING, MADE RIGHT

In this way the advertiser strongly and transparently incentivizes the customer to 
do exactly the mission that their business needs. Rewarding the customer directly, 
the advertiser establishes a bond between the brand and the customer. Traditional 
digital marketing manages to spend huge amounts of money with, the customer 
not getting much other than pissed off. That’s about to change.

WHAT IT’S ALL ABOUT

Impetus One is a revolutionary advertising engine, changing the rules of online 
advertising. It does so through a mutually beneficial relationship between the 
advertiser, publisher and the customer. We are changing the paradigm in online 
advertising: the customer is not the target anymore, but rather a partner to be 
rewarded, based on a mission completion principle, for the benefit of the entire 
ecosystem. We all prosper from the money our customers spend. That’s how 
economy works!

“The most satisfying and long lasting business
relationship is the one where all parties win.”

» Economy runs on consumers spending money. We might just as well reward 
them for it.
» We’ll solve advertising market’s inefficiency and lack of proper targeting 
techniques.
» All market participants get a cut of the gains, as we create an ecosystem 
transacting exclusively in NUDGE token.

The platform will split the entire ad revenue three ways:
» 70% to the customer as a reward for completing the mission;
» 20% to the publisher from which the customer joined the mission;
» 10% to the platform for running costs.
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THE PAINS WE SOLVE

1. Expensive and inefficient ad targeting
As it currently stands, all marketing operations are directed at unknowingly 
convincing the customer into buying the advertised products or services. 
The customer is being targeted, and often annoyed, by the amount of 
ads directed at them, and gains nothing out of it. Glazed eyes make 
the advertiser’s job harder and more expensive.

2. A short-sighted market
The leading actor in any market interaction is the customer, yet, in the 
current paradigm, it’s the party that has the least to gain from an 
exchange. In other words, precisely the party that generates the profits 
and keeps the market on its feet is being abused by aggressive 
advertising campaigns. It’s a short-term, limited interaction, devoid of 
personal significance.

3. The conversion cost rollercoaster
Conversion costs, although somewhat predictable within certain 
industries,  require a lot of optimization and skilled tweaking to be kept 
within boundaries.

4. A high market entry barrier to small companies
High advertising costs protect existing businesses with budgets large 
enough to pay advertising costs from competition, as few small 
businesses and startups can manage to stand out.

OUR TO DO LIST: THRILLS, CHILLS AND A PAYCHECK

1. Highest ad efficiency
Conversion rates go up as the customer is strongly incentivized to 
fulfill the mission goal set by the advertiser. Advertising costs are cut 
drastically, with platform fees at 10%.

2. Revenue sharing
Rewarding the customers for their actions takes the system closer to 
fair game, where the most important actor stands the most to gain.

3. Fixed conversion cost
The advertiser is charged only after mission completion, which ensures 
a fixed conversion cost.

4. Network effect
We create an ecosystem where every player is rewarded in Impetus 
(customers, publishers and reviewers) and a strong incentive for 
business owners to accept payments in Impetus. It results into wider 
spread of cryptocurrencies.

5. Social nudging
Companies can tighten bonds with their customers, as they associate 
their brands with their activities and encourage beneficial behavior. 
“Brands with purpose” takes a whole new level.
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AND WE’RE DIFFERENT BECAUSE

Impetus One is a platform that encourages and stimulates advertising efficiency: 
the advertiser is given the technology to surgically target desired customer actions 
and only pay when the action is complete. In fact, the advertiser only pays for the 
desired action, which translates into predictable campaign costs.

Unlike other platforms that offer customers bounties to click or view ads, the 
advertiser alone is setting the reward for the mission the customer is to
complete. 

6. Making payments easier
Pay at your local restaurant, transfer funds to friends or make a joint 
payment for a split check with one scan of a QR code. The Impetus 
wallet will do all that, and send funds to anyone from your contact list.

Paying customers to click or view ads is a superficial and ineffective (not to mention 
dishonest) practice, lowering ad efficiency, and thus raising the advertiser’s costs. 
A user incentivized to click or view an ad as the final goal becomes a clicker. A user 
genuinely interested to take on a mission becomes an engaged consumer, possibly 
a brand ambassador.

In the previous system, the advertiser is left wondering if the price per conversion 
is correct, making budget and ad optimizing stressful and resource consuming. 
In the latter, the numbers are set at the beginning and payments only debited 
when the goods are in: the mission is accomplished.
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THE IMPETUS ONE PLATFORM: WEBSITE. APP. AD REVIEW.

» The website is the main gateway for advertisers and publishers to add
campaigns, register their apps and track performance.
» The mobile app is the cornerstone of user interaction in the platform:
a crypto wallet and a payment instrument.
» The mobile ad reviewing app will push the Impetus token into the market, 
with cryptocurrency rewards to ad reviewers.

The Impetus One platform is an advertising engine, combining the Impetus.one 
website, the Impetus One mobile app and the Impetus AdReview app. 

The founding principle is reward end consumers for fulfilling mission goals set by 
the advertiser. Missions will be domain specific, and will allow the advertiser to 
precisely target customer actions.

A website could target the visitor to subscribe to a newsletter, rewarding them 
with a small amount of NUDGE tokens. An event organizer will be able to reward 
customers based on their participation at the event, verified with thecustomer’s 
location. A sports brand will reward users for running X miles or burning Y calories. 
Business specific goals and rewards will lead to higher Click Through Rates (CTR) 
and Mission Fulfillment Rates (MFR).
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» Advertisers upload ads, resolve their settings and track their performance.
» Publishers register their apps and select their tracking features.
» Customers create user accounts and review the account summary.

ADVERTISERS

Advertisers will use the site to upload ads and tweak their settings, such as ad 
category, goal completion conditions and mission reward value.

The parameters to check for goal completion will be determined by the publishing 
apps’s features, in that certain industry. For instance, a traveling app is accepting 
ads from the “accommodation” category and can determine the user’s location.

Therefore, the advertiser will be able to post a mission goal, that will be completed 
when arriving at the advertiser’s location. Also, a sports equipment store will be 
able to target users with an active life, based on the health information provided 
by the publishing app. The goal might be running a certain distance or burning a 
certain amount of calories in a given timeframe.

All ad parameters will be reviewed beforehand. For every user enrolling in the 
advertiser’s mission, Impetus One will block the ad cost from the advertiser’s credit 
card, and debit it only when the goal is completed.

PUBLISHERS

Publishers will register for a publisher account on the website. They will register 
their app and name the mission goal parameters they can verify. A code (web or 
mobile app code) will be generated  and inserted into the webpage or mobile app 
code, that will first check the apps ability to correctly verify the goal completion, 
and then start serving the ads, according to the categories selected by the publisher. 
The publisher will be able to check the balance of their account, make payments 
or withdraw NUDGE tokens, through the Impetus App.

THE WEBSITE: MISSION UPLOAD. REGISTRATION DESK. DASHBOARD.
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USERS

Users will first come in contact with the webpage when clicking on any ad served 
by the Impetus One network, which will direct them to the advertiser’s landing 
page in the Impetus One platform. Here, the user will see a better explanation of 
the mission conditions and will be invited to register a user account. After doing 
so, they will be able to create an account and join the mission, then get busy fulfilling 
the mission conditions. Also, the user will be prompted to install the Impetus app 
for full functionality of the Impetus platform.

Users can also become publishers when they share missions and can consequently 
get the 20% cut of the mission budget. This will open a whole new distribution 
channel in addition to apps, as bloggers can initiate or share missions with their 
followings.

All claimed app features will be additionally verified by our team, making sure that 
the apps fully support the features advertised.

Also, apps with no verification features will be able to get a basic set of features 
through our code. For example, a shopping list app will be able to trace through 
our code if the shopper is at a certain store and reward them for being there or for 
taking a picture of a certain product.

Since publisher on boarding is key, we will, in the beginning, offer an array of 
incentives in addition to the 20% cut from all mission budgets. One such option 
could be a shot of lifetime 20% commission on all Adams and Eves, the early 
adopters of the platform they have generated in a given interval. Another could 
be a preferential, higher price per thousand of views. The actual amount will vary 
as per industry etc., but in principle where AdWords offers $6, for instance, Impetus 
could offer $7.

BUSINESS OWNERS

Business owners wanting to accept Impetus payments will register for business 
owners accounts, with the appropriate details. The business owner will be able to 
print settlement reports, transfer funds to bank account and modify account 
settings from either the website or the mobile app.
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THE MOBILE APP: SCOREBOARD. WALLET. INBOX.

» Search for new missions to take on and track ongoing goal progress.
» Send money to contacts and businesses accepting NUDGE Tokens
with a QR code scan.
» Conveniently make joint payments with your friends.

The mobile application is the user interaction hub in the Impetus One platform.
It will not only serve as an interface where users track the missions they’re in, but 
also check balances, make payments, manage their wallet and cash out, receive 
push notifications regarding mission progress and best offers from businesses 
nearby.

The user will be able to modify all preferences and settings from the profile page. 
They will also have the option to set a preferred currency in which payments will 
be displayed, when a payment request is made.

Users will evaluate the experience of the reward in the app with a rating from 0 to 
5 stars, and will at any time be able to opt out of any further rewards from a specific 
advertiser.

BUSINESS OWNERS

The app will carry the same options on the business owner side, with functional particularities 
factored in: BOs mostly receive payments. To receive a payment, the BO will enter the 
amount to be received in the predefined currency and in another field, the required 
accounting data (receipt no. etc). The app will display to the user the amount in local 
currency and Impetus, and any other currency preferred by the user, if selected.

After the payment is received, the app will generate a receipt, printable on any bluetooth 
connected mobile printer.

On the profile tab, business owners can set the app to receive money in FIAT only. If 
enabled, the amount will be transferred at the end of the day, as in any POS bank 
settlement.

In the missions tab, the BO will see all missions posted on the Impetus One platform and 
will have the option to add quick missions, based on the business location radius, similar 
to a “boosted post”. These missions will be pushed to Impetus app users in that radius.

USERS

Users will check the balance of NUDGE tokens, pending missions or mission history, 
use the QR scanner for payments, request payment from and initiate payment to 
an account. Accounts will have friendly names, like email addresses. For a remote 
payment to take place, the receiving account will make a payment request, which 
will open a payment slot and the sender will initiate payment to the specific account. 
If the slot is not opened by the receiver, the payment will not go through. After 
each transaction, the user will have the possibility to save the beneficiary in a 
contact list. Every payment made through a QR scan or payment request will be 
confirmed by a fingerprint or a 6 digit PIN Code. The app will also offer a list of all 
active missions, filtered by location, channel or category.
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THE MOBILE ADREVIEW APP: IMPETUS ONE FOR OUTSOURCED AD REVIEWS

Every ad must be reviewed by three different reviewers. The cost for approving an 
ad will be $0,6, equally split by the reviewers that have reviewed the app, and voted 
unanimously. We realize that may not always be possible. In 2:1 voting situations, 
the ad will be reviewed by our reviewers, with the reward going to the reviewers 
with the same verdict as ours. Those with votes against the resolved verdict will 
not be rewarded, and if persisting in erroneous reviews, will be banned.

Reviewers will have a guide to review by, different as per each mission fulfillment 
criteria. Reviewers will make sure that ads are compliant to our advertising policies 
(i.e. adult products and services, adult content, drugs and other illegal products, 
tabacco products, spyware and malware etc.) and that the ad content is consistent 
with the described mission. Also, the landing page of the advertiser will be checked 
for compliance with the details provided in our platform.

The ad reviewing option will give great profit opportunities to reviewers and will 
encourage them to increase their NUDGE deposits to raise their stake wallets.
This will further raise the demand for NUDGE tokens.

The ad reviewing app will be an additional method of pushing the NUDGE token 
into the market, rewarding ad reviewers in our crypto currency. Instead of a large 
dedicated, ad review department, we have decided to build a reviewing app, where 
everybody can register and earn NUDGE tokens, while being ranked on a proof of 
stake principle. The reviewing cost will be supported by the Impetus One platform. 
Before ad volumes reach a point of rentability, ads will be reviewed by an internalized 
team, which will also review app features.

Any registered reviewer will be able to join the ad flux when showing availability 
to review ads. Once the reviewer requests to join the ad flux, they will be placed 
on a queue and will be fed ads, in a timeframe directly correlated to their Impetus 
One stake. The stake will be locked into a different wallet, where the user will only 
be able to withdraw after 48 hours. 24 hours after depositing the stake, the reviewer 
will be given the slot, according to the amount of Impetus they staked. If a stake 
increase places them higher than other reviewers, they will be notified to increase 
their stake to maintain their slot. To ensure a good ad flow for available reviewers, 
a limited number of slots will be opened, depending on the ad volume to be 
reviewed, with slots allocated based on the user stake. If a user with a higher stake 
will want to join, they will be placed first in the queue, and will be able to join, as 
soon as a slot is freed. Slots will be automatically closed by the system to users 
inactive for one minute or if the user closes the app.

» Externalizes ad reviews to independent reviewers paid in NUDGE token.
» Reviewers will be ranked on a proof-of-stake principle.
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THE AI AD-SERVING ALGORITHM

We want to make sure the best possible ads are being displayed in our publisher 
network. A good ad is not only content related, but also circumstance based. An 
ad will have a better chance of leading to a conversion if shown in the customer’s 
best life circumstance. For example, an app that tracks the weather forecast for 
the following days might suggest a list of indoor activities and relevant locations, 
if prolonged bad weather is expected.

To make sure we serve the best possible ads with perfect timing, our AI engine will 
incorporate tens of criteria like reward value, ad rating, customer interests, mission 
enrollment or fulfillment rate, type of apps installed, location and weather, active 
time, publisher app type, customer age, and gender to name a few.

» To ensure proper ad distribution, several criteria have to be weighed
in by an AI engine.
» The AI engine will learn customer behavior through machine learning
code, to ensure  best targeting times and circumstances.
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1. Highest ad efficiency
Conversion rates go up as the customer is strongly incentivized to 
fulfill the mission goal set by the advertiser. Advertising costs are cut 
drastically, with platform fees at 10%.

2. Revenue sharing
Rewarding the customers for their actions takes the system closer to 
fair game, where the most important actor stands the most to gain.

3. Fixed conversion cost
The advertiser is charged only after mission completion, which ensures 
a fixed conversion cost.

4. Network effect
We create an ecosystem where every player is rewarded in Impetus 
(customers, publishers and reviewers) and a strong incentive for 
business owners to accept payments in Impetus. It results into wider 
spread of cryptocurrencies.

5. Social nudging
Companies can tighten bonds with their customers, as they associate 
their brands with their activities and encourage beneficial behavior. 
“Brands with purpose” takes a whole new level.

NUDGE: THE IMPETUS ONE TOKEN

The NUDGE token is a ERC20 token, of which a fixed amount will be issued. The 
system of incentives at its core will create constant demand, in direct connection 
to the amount of FIAT attracted into the network from the advertisers using the 
platform.
The NUDGE token is a non refundable utility token, and does not give the holder 
equity, privileges or rights in the company. (Legal definitions of utility tokens to be 
added by Holla Advocaten)

All advertiser funds spent in the Impetus One platform will be exchanged to

THE IN

» All advertiser funds are exchanged to NUDGE tokens.
» Impetus app users will be able to exchange FIAT from their banking
card directly to Impetus.

NUDGE tokens. The advertiser will be charged the established amount of FIAT, and 
the rewards and publisher commissions will be payed out in NUDGE token.

To that end, the Impetus One platform will have its own exchange service, called 
Impetus Smart Contractor ISC, to acquire NUDGE from customers cashing out or 
from a public exchange.

The platform will have its own exchange rate set at $1. This will be the rate at which 
we exchange NUDGE for platform parties.

Whenever NUDGE is needed for advertiser transactions, coin will be bought from 
public exchanges at a maximum price of $0.9. If the price on public exchanges 
exceeds that rate, Impetus will be paid from the Impetus platform reserves. The 
spread between public exchange and  ISC will contribute to funds replenishment 
as a stand alone monetizing channel.

As we maintain a fix price on the platform at 1$, we contribute to a safer transaction 
environment for all Impetus owners within the platform.

The ISC will also keep a NUDGE tokens reserve for liquidity. This reserve will be 
replenished whenever there is a buy opportunity on public exchanges, when the 
price is lower than the platform price. This will, naturally, create an arbitrage 
opportunity for other users as well, who could buy cheaper Impetus tokens from 
a public exchange and dump it into our platform, drying out the liquidity. To counter 
that, conditions on transacting Impetus tokens acquired from public exchanges 
on our platform will be imposed. Should the reserve exhaust, all transactions will 
be delivered at the market price.

» ERC20 token will be the only currency available in the Impetus ecosystem.
» All funds received by the platform from advertisers will be converted
to NUDGE token.
» As we push our token to a new, untapped market of individuals, we are
creating the demand for business owners to accept Impetus payments to 
access them.
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Completing missions is not the only way to obtain Impetus tokens. If users find 
the platform attractive and like its ease of use in payments, they will be able to buy 
Impetus tokens from ISC with any debit or credit card.

The platform ins will be generated from advertising budgets, AdReview entries, 
and ISC spreads.

There are two ways NUDGE tokens can leave the platform: for token payments at 
a business accepting Impetus or through cashing out to a bank account directly 
from ISC, at the platform rate. (Of course, experienced crypto users can transfer 
their tokens to any public exchange.)

In both ways, the platform buys out the tokens from the customers and sends FIAT 
to the business owner or the customer’s bank account, through a payment processor. 
In both cases the payment processor will charge a fee that is supported by the 
customer in cash outs, or the business owner accepting payments from our platform 
respectively. This follows conventional commissioning policies all  customers and 
business owners are used to.

THE OUT

» All NUDGE tokens leaving the platform will be transacted at our exchange.
» Liquidity for cash outs will be provided by advertising income and exchange 
transactions.

CASH OUTS

Users will be able to sell Impetus tokens received from the platform, at the fixed 
platform price. The platform will either do a matching between customer cash 
outs and advertisers spendings, or buy the tokens directly from the user at the 
fixed platform price.

IMPETUS ONE TOKEN ACQUISITION

The Impetus One platform will use the revenue obtained as publisher, through it’s 
own apps (Impetus App, Impetus Go and Impetus KPI) to purchase NUDGE tokens 
off the free market, up to a maximum price of $0.90. This tokens will be added to 
the NUDGE token reserve, to be sold at the platform fixed price, whenever
needed.

PLATFORM EXCHANGE RATE

Maintaining a fixed price in the platform, requires a controlled environment. 
Therefore, we will keep a record of all account balances in our smart contract, 
allowing platform participants to sell only the amount registered from mission 
completions or token purchase, at platform price.

Any amounts transferred to external exchanges, will be subtracted from the balance 
registered in the smart contract, thus updating the allowed amount to be sold at 
the platform price.

Users will be allowed to deposit NUDGE tokens from other sources in their wallets 
accessible through our app, but only the registered amount will show. 

Should a user use another wallet to transfer NUDGE tokens to our smart
19



contract, only the registered amount will be accepted and any differences will be 
sent back to the originating wallet.

Users will be able to transfer funds to other users seamlessly, through a friendly 
interface. 
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TECHNICAL DESCRIPTION

PLATFORM ACTION FLOW

We will go on to describe the entire interaction process
of all participants in the platform, in any given case.
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6. User mission enrolment
When tapping an ad, a landing page generated from the campaign data, will be 
displayed in a webview window for mobile devices or through a webpage redirect 
for desktop computers. On this page the user will be able to join the mission.

7. Enrolment confirmation
The publisher app is notified of the customer enrolment and the app starts tracking 
the required parameters. When the mission fulfilment criteria is met, the publisher 
app notifies the platform and the platform marks the mission completed, for the 
specified user.

8. Advertiser mission charge
After a successful mission completion, the advertiser is being charged the mission 
cost, consisting of the mission bounty, publisher revenue and platform revenue. 
Advertisers will be charged less frequently, once they have a positive payment 
history in the platform. 90% of the amount charged from the advertiser, will be 
used to buy Impetus One coins from our reserve, to be used to reward platform 
participants.

9. Revenue distribution
According to the mission settings, the blockchain smart contract is triggered and 
the user’s and publisher’s rewards, will be transferred to their wallets, in Impetus 
One at the fixed platform rate.

10. Cashouts
Platform participants will be able to sell their coins back into the platform or transfer 
them to external exchanges.

1. Loading the ad details
Registered advertisers will load campaign details into the web app and choose 
the audience they want to reach, based on AI suggestions made by the platform. 
Starting from the parameters we are able to track, advertisers will decide on mission 
fulfilment criteria.

2. Request review
Online reviewers will be requested to review new ads, which will be validated based 
on a consensus mechanism.

3. Review results
Ads can be accepted or rejected. Accepted ads are automatically fed to selected 
publishers. For rejected ads, reviewers will choose from a list of reasons and the 
advertiser will be requested to adapt his ad according to our guidelines. Reviewers 
will be remunerated, regardless of the outcome of the review process. For rejected 
ad campaigns, advertisers will be charged $1 for resubmission.

4. Ad campaign publishing
The platform starts pushing the ads to selected publishers through the Impetus 
code snippet. The AI system will match the campaigns with the best publishers.

5. Ad impressions
Users are being served the ads in the layout space selected by the publisher. The 
AI system will collect data, trough our code snippet, and adjust impression rates, 
based on user behaviour. The user will also be able to tweak ad types and categories, 
trough his in app control panel.
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USE STUDIES: REWARDS IN ACTION

Impetus One core feature is not simply to match advertiser objectives with publisher 
ability to surgically target the desired audience, but to get the action (and 
relationship) started in the first place, and nudge the customer into doing specific 
missions that build a special bond between the brand and the customer. The 
following examples show that direct conversion is not necessarily the goal, but 
rather showing care and interest towards the customer’s needs.
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NIKE HELPS YOU GET IN SHAPE

With the launch of their new urban sports collection, Nike knows their inventory 
aims at active individuals and wants to target customers matching the criteria. So 
they go for people living in urban areas, who burn more than 2,500 calories a day 
and have fitness related apps installed on their phones. Nike doesn’t just want to 
offer them the products, but wants to challenge them to be even more active and 
burn 3,000 calories for 3 consecutive days. For that, it rewards them with $20 worth 
of Impetus token and promotes their new collection as an inspired choice to spend 
that money on. This will not only promote Nike products, but also give the customer 
the satisfaction of being more active and making some money by it. Consumers 
have just bonded with Nike over three days, where the brand was their personal 
push-out-of-the-house coach if  not voice of higher conscience.
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GEOX HELPS YOU FIND THE SHOES YOU’LL WANT TO MOVE INTO

A provider of quality and comfortable office shoes, GEOX will want to use the 
distance tracking features of our partnering apps to single out the customers in 
need to walk more on a daily basis. With the correct mission parameters, such as 
30$ worth of NUDGE tokens reward for walking a daily average of 2 kilometers for 
an entire week, GEOX will nudge the user to lead a more active lifestyle and offer 
the comfortable walk-around office shoe at the same time.
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NATURALIA FRANCE PROMOTES HEALTHY EATING

Naturalia is one of France’s leading retailers of high quality bio products. To encourage 
healthy eating habits, they use the Impetus One platform to target fast food 
consumers. They will reward users who buy products from their stores, thus 
renouncing the fast food demon and joining the healthy bio life. Their new found 
customers do not only spend their money in Naturalia stores, but are also grateful 
to Naturalia for their newfound healthy life. It may have never happened if Naturalia 
wouldn’t have rewarded them with €20 worth of NUDGE tokens. The mission 
replaces any feel good / get in shape movie montage, and the search for the 
shopping destination.
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SALOMON REWARDS PASSIONATE SKIERS

Thanks to the widespread use of skiing tracking apps, Salomon will be able to 
access a breadth of publisher information about their wanted users. It could very 
easily target all the skiers in a certain resort, based on geotracking functionality, 
inviting them to join a challenge whereby the skier traveling the longest total 
distance in a given timeframe will be rewarded 50$ worth of NUDGE tokens. This 
will not only add an extra touch of excitement to a day on the slopes, but also a 
sense of accomplishment for having pushed one’s limits further. Although most 
of the participants will not win the reward, they will still perceive Salomon closer 
to their lifestyle than other brands, not unlike a companion or cheerleader to 
personal performance records. 
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TOMORROWLAND FESTIVAL THROWS A BIGGER PARTY

Got your Tomorrowland Festival ticket? Good for you if you did. They just sold out. 
When you go, the organizers want you to visit every stage, rather than grow roots 
in front of a single one. So they’re collaborating with Impetus One, through our 
publisher Phodrop. They’re asking you to scan the QR code places next to each 
stage, in the timeframe set by the organizers to  get $5 worth in NUDGE tokens. 
Then get that I’ve-been-there tee in the souvenir shop, with your Impetus token.
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CITY OF BARCELONA DOESN’T WANT YOU TO MISS A THING

Barcelona is one of the most visited cities in the world and that status alone attracts 
a huge amount of tourists every year. Great for Barcelona, but overcrowding to 
some of the attractions to the point people miss out. So the municipality has 
decided to reward tourists $1 worth of NUDGE if they visit certain attractions when 
under crowded. In this way they ensure a better tourist spread and sell more tickets 
for the sites that would have gotten less traffic otherwise. Tourists are wowed the 
city is paying them to sightsee and feel Barcelona is the best tourist city in the 
world.
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NIGHT OUT JOINT PAYMENT

Everybody has gone at least once to a restaurant with friends where somebody 
paid the bill and everybody chipped in their share. Manageable with cash, sharing 
a payment with credit cards is impossible.

The only option would be to transfer the money to the person paying the bill or to 
have a bill for each individual.

Impetus Mobile App is making all this a lot easier with a joint payment process. 
Set the amount you need to raise and let everybody chip with a QR code scan on 
their own set amounts. When the amount is raised, make the payment to the 
restaurant. If missing, you’d better identify the Scrooge at the table. Same applies 
when renting football fields or for any other group activity.
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IMPETUS GO

The world runs on promises. That we will do what we say we do, when we say we 
will. Our lives grow with each promise, big and small. How about a promise to eat 
healthier every day? Or to go out of the house more? The initiator needn’t be a 
brand. Everyone can start a challenge with a download of Impetus Go. That is where 
the mission is set. Then texts go to all those invited. Whoever accepts clicks the 
link in the text and lands on impetus.one. They set up a free account and then 
stake the mission with, say, 20EUR in Impetus coin. Then the fun begins.

Each day, they do the mission pledged: run, or eat greens, or show up on time. One 
day out and their Impetus stakes go to those still in the race.

At the end, the winners split the proceeds. Everyone has given their goal a go and 
went out their comfort zone. Which was the spirit in the first place.

Applications are limitless. Think of “ice bucket” challenges or “Occupy” movements 
paired with Impetus stakes. 
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IMPETUS KPI, FOR KPIS THAT ACTUALLY HAPPEN

Enterprises run on employee engagement. On teams showing up and doing what 
it takes for results to happen.

Impetus KPI is an app to motivate teams to improve performance. The team leader 
downloads the app and sets a mission, anything from showing up on time to 
processing operations, as well as the reward or bonus. Then they invite the team 
with one text. When they access the link in the text, the team lands on impetus.one, 
and sets up a free account. Then they also download Impetus KPI and start recording 
their result. The winner gets the reward. The whole team takes action and the big 
picture is clear on the platform dashboard. That’s productivity in the field.

Being on time or your fill-in-the-blanks objective becomes a game employees 
really go for. Work becomes fun and empowerment and motivation easy. You’re 
welcome.
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OTHER EXAMPLES

Rewarding people for actions that directly or indirectly benefit your business or 
community is a great way to nudge them in motion. The principle can be applied 
in traffic management, where a city rewards citizens for public transport usage or 
for taking certain routes to unclog traffic. Citizens could also be rewarded for 
donating blood, regular health checkups, helping out in natural disasters and many 
more.

Rewarding customers for products bought can be beneficial for a business, but 
rewarding them for actions they hold valuable transfers positive feelings towards 
the rewarder.
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CONCLUSION

Online advertising ad exchanges have been demanding higher rates for an 
underperforming service, running on obsolete technology: pay-per-click. Beyond 
the skyrocketing costs, the should-be- purposeful relationship between brands 
and their consumers is being eroded with blunt messages shoved by the ton to 
poorly identified audiences. The status quo screams  unsustainable. Change is 
coming, and the spark is technology that empowers consumers’ life goals, those 
that make them tick, act and ultimately buy.

Pay-per-mission is a concept running on human motivation, pairing our wants 
with the impetus to get it done. As old as “stick and carrot”, it can now become an 
individual conversation between brands and every consumer through mobile 
targeting, a hidden gem in every marketer’s portfolio.

Brands can initiate, accurately track and compensate missions consumers care 
about and will get in motion for, motivated by the mission itself, the reward and 
peer recognition. 
Practically impossible in the traditional monetary system, these transactions are 
made possible fee free, effectively and easily with blockchain, breaking new ground 
in category marketing, brand interaction and personal productivity.

The three pillars: pay-per-mission, mobile targeting and blockchain bring about a 
revolution in online advertising: relationships with customers can be actionable, 
one on one and fee free. In a game changing move, ads become content consumers 
actually want to see, follow and act on. Advertising gives impetus and Impetus 
becomes the coin to transact brand and consumer or peer interactions for everyone 
with a smartphone and a goal.
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DEVELOPMENT PLAN

A very ambitious development plan is in place, to release the entire platform, 
including the webpage, iOS and Android apps and the AdReviewer app by the end 
of October 2018. We have also already developed the Phodrop iOS app, to share 
photos from events, and will develop other apps to act as publishers in the Impetus 
One platform.

ACCOMPLISHED TO DATE

Q3-Q4 2017
» Developed Phodrop iOS app - the first publisher in the Impetus One platform
» Started development of the Phodrop Android app
» Software architecture planning of the Impetus One platform
» UX/UI development of Impetus One platform

WHAT WE WILL DO

Late Q2 2018
» Start of implementation of the Impetus web app
» Development of API for future iOS and Android app
» Start of development for two Impetus apps that will act as publishers
» Start of development for the Impetus iOS and Android app
» Development of Impetus SDK for publisher apps

Late Q3 2018
» Alpha release of web app
» Release of Phodrop Android app
» Release and first implementations of Impetus SDK

Early Q4 2018
» Release of two Impetus One owned publisher apps
» Start of marketing campaign for own publisher apps
» Website beta release
» Release Impetus iOS app beta
» Start of development of Impetus iOS and Android reviewing app

Q4 2018
» Release of Impetus Android app beta
» Implementation of SDK in own publisher apps
» Beta-testing for entire platform

Late Q4 2018
» Marketing campaign for product launch and call for publishers
» Release of Impetus iOS and Android reviewing app
» Official product launch
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FUNDING IMPETUS ONE

Every business needs a financial support to start off the engine and run properly. 
Having it all lined up and ready is not enough. Funds to launch the product and 
support it until it generates enough revenue are a must. We have considered and 
taken all the necessary steps when we devised our product development strategy, 
from product development and branding, launch, app purchases, marketing 
campaign and publisher incentivisation via early enrollment coupons, just like 
Google AdWords.

To raise the necessary funds, we have planned two rounds of fundraising consisting 
of a pre-ICO round, where our early supporters are given the chance to get on 
board and rewarded for their advice and support, and the main ICO round, where 
everybody is welcomed to join.

We have also taken legal aspects into consideration and all contributing users will 
have to go trough a KYC and AML verification. Details will be available in the ICO 
section.
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IMPETUS ONE TOKEN DETAILS

There will be a fixed amount of Impetus One tokens, minted once, after the 
crowdsale. The total amount to be minted is 3,780,000,000 NUDGE tokens.

The hardcap of the entire crowdfunding process is 22.200 ETH, at a rate of TBA 
NUDGE tokens for every Ether contributed.

The soft cap of the crowfund is 5.000 ETH. This will allow as to do a basic functionality 
product with in close to spartan conditions and will leave us some funds for a 
coherent global marketing campaign. It will force us to have a grass-root take at 
our awareness marketing  campaign, which means a lower speed in our efforts to 
reach he desired global market share.

See the charts next page for a detailed funds distribution --->
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Product Development 17%
Backend development 5%
Frontend development 3%
Crossplatform design 1%
Mobile development 5%
Blockchain development 1%
Security 2%

Marketing 26%
Conferences & Partnerships 6%
Online campaigns 12%
Marketing production 3%
Branding 3%
Video production 1%
PR 1%

Advisors, Airdrop, Bonus 5%
Company establishment, adviser
remuneration, airdrop, bonus crowdsale

Reserve 20%
Marketing, Exchange of the reserve

Platform incentivisation 10%
Startup bonuses for advertisers
and publishers

Team & Legal 18%
Team remuneration for
finished product

Operational 3%
Business expenses 1%
Office expenses 2%

Strategy & Research 1%
Management 0.7%
Market research 0.3%

DISTRIBUTION BONUS, AIRDROP, ADVISORS

5% OF TOTAL TOKENS

USE OF RESERVE TOKEN TO BE RELEASED AFTER PRODUCT LAUNCH

48% OF TOTAL TOKENS
DISTRIBUTION OF CROWDSALE FUNDS

47% OF TOTAL TOKENS
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CROWDSALE DESCRIPTION

Participation in the crowd sale will only be possible for whitelisted users that are 
using ERC-20 compliant wallets, MEW being our recommendation. After the 
contract will go online at a predefined date, participants will send their contributions 
to the wallet address associated with the smart contract, using the indicated gas 
and GWEI amounts. Failing to comply with the suggested transaction parameters 
will lead to its rejection.

Only those wallets that have been registered in our whitelist will be allowed to send 
funds to our smart contract, their maximum contribution of 10 ETH being guaranteed 
for the duration of 5 hours. Following the expiration of that term, and given that 
the hard cap has not been met, all whitelisted wallets will be able to contribute a 
maximum, not guaranteed cap of 5 ETH. This second phase will remain active until 
the hard cap will have been met and will be based on the first come first served 
principle.

  

Tokens will only be distributed to the contributors wallets after the soft cap is 
reached. If the hard cap is not reached, all ETH contributed to the smart contract 
will be automatically returned. If the soft cap is reached, the smart contract will  
automatically start distributing the tokens in accordance with the predefined 
exchange rate. All transactions that will reach the wallet associated with the smart 
contact after the hard cap will have been reached, will be rejected and the funds 
will be returned.

After the hard cap has been reached, or after 30 days will have passed since the 
commencement of the crowd sale, the TGE will end. All tokens distributed will be 
locked and will become transferrable after two weeks, or in case of force majeure, 
at a date decided upon by the team and the community. For a detailed description 
of the crowdsale processes, please read below. If you feel that any details have been 
left out or you have unanswered questions, please feel free to contact us via email 
at contact@impetus.one or through ourofficial Telegram channel
https://t.me/ImpetusOne 
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TOKEN SALE DATES AND NUMBERS

» The crowdsale will take place on TBA.
» The crowdsale will end after 30 days or after the hard cap is reached.
» The crowdsale will have a hard cap of 22.000 ETH for 47% of the NUDGE 
tokens that will be issued and a soft cap of 5000 ETH
» NUDGE to ETH ratio: TBA

PARTICIPATION CONDITIONS

» Only contributions in ETH will be accepted in the crowdsale.
» All contributions must be sent from ERC-20 supporting wallets. Exchange 
wallets will not be supported.
» All transactions that will exceed 250000 GAS and 50 GWEI will be rejected.
» In order to be able to participate in the crowdsale, contributors will have to 
first whitelist their wallet address and undergo KYC/AML verification proce-
dures.
» There will only be 8000 whitelist slots out of which 3000 will be selected to join 
the crowdsale, based on the merit of their Proof of Care campaign.
» The 3000 users that will have the highest PoC score, will have a guaranteed 
personal cap of 10 ETH for the duration of 5 hours. After the passage of the 5 
hours, if the hard cap is not reached, all 8000 whitelisted contributors will have 
the opportunity to participate in the crowdsale with a maximum amount of 5 
ETH that will not be guaranteed.

D U R A T I O N

0  >  3 0  D A Y S

L O C K U P

2  W E E K S

P E R S O N A L  C A P

1  E T H
1 0  E T H  P . O . W .

D A T E

T B A

H A R D C A P

2 2 , 0 0 0  E T H

C R O W D S A L E
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B O N U S  L E V E L
1 0  E T H  -  1 0 0  E T H :  5  %
1 0 0  E T H  -  5 0 0  E T H :  1 0 %
O V E R  5 0 0  E T H :  2 0 %

TOKEN DISTRIBUTION AND MANAGEMENT

» The tokens will be unlocked 2 weeks after the hard cap will have been 
reached or the 30 days allocated for the crowdsale will have expired.
» The NUDGE tokens will be sent to the contributors wallets after the soft cap
is reached. If the soft cap is not reached, all the collected ETH will be returned.
» All unsold tokens will be burned.
» The tokens reserved for the team will be locked until the launch of the plat-
form. Starting with that date the tokens will be unlocked in four equal tranches, 
one every 3 months.
» The Impetus One reserve will be locked until the platform is launched.
» The incentive pool will be also be locked until the date the platform is 
launched.

CROWDSALE PHASES AND BONUSES

»The crowdsale will have three phases, consisting of a private sale (open to our 
close community, limited to 1000 ETH), a presale (open to early investors with a 
bonus structure) and the crowdsale (open to all whitelisted participants with a 
capped participation per user)
» The maximum bonus for the entire crowdsale process will be 30%, for the 
private sale participants. 
» The presale phase, will have a minimum contribution of 10 ETH and the bonus 
structure based will be based on the users’ contribution level.

P R I V A T E  S A L E
3 0 %  B O N U S

C R O W D S A L E
N O  B O N U S

P R E S A L E
2 0 % ,  1 0 % ,  5 %  B O N U S
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APPENDIX

MISSION REWARD
The reward the advertiser gives the customer after mission completion.

MFR
Mission fulfillment rate. The ratio between the users that sign up to complete
a mission and the ones that actually do.

EMC
Effective mission cost. The actual cost the advertiser expends for a user to complete 
a mission. The amount comprises the the bounty and the platform fee.

ADVERTISER
Any given entity interested to feed ads into the advertising engine. (ex. Coca Cola, 
Asos.com, McDonald’s, WordClass Fitness etc.)

PUBLISHER
Any internet application serving the advertiser’s engines ads, via the implemented 
code. (Blogs, Websites, Mobile apps)

CUSTOMER
The individual that engages into mission fulfillment.

IMPETUS ONE ADVERTISING ENGINE
The internet application to receive ads from advertisers and serve them to their 
targets via publisher platforms, which can be any internet applications that 
implement our code.
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CORE TEAM

CEO. Start-up artist. Senior ASP programer. Took 
kurtmann.ro from inception to online and offline 
star and exited in 10 years. Set up and manages 
investments north €10M across several industries 
with Archon BAAS. Co-Founder of kurtmann.ro, 
Gruenwald Immobilien and Lakeside Events.

S A M U E L  K U R T M A N N

CEO

Serial entrepreneur in retail and real estate. Scored 
big in offline and online retail trenches and capped 
with timely exit. Marketing maverick. Runs tight 
ships as CEO or COO.Co-Founder of kurtmann.ro, 
Gruenwald Immobilien and Lakeside Events.

D A N I E L  K U R T M A N N

CMO

Blockchain Evangelist. Senior Business Analyst. Tech 
maven with a hotspot for business. 18 years in and 
counting.

E D U A R D  N U T A

CTO

Serial entrepreneur in retail, transport and real estate 
across The USA and in The Netherlands. In the 
kurtmann.ro inner circle. Diplomat.

R E M U S  D E A C

Head of Business Development

Senior iOS programmer. Published on App Store. 
Programmed native iOS apps in the last 6 years. A 
regular at the open source framework development 
party.

A D R I E L  D R A G A N

Lead Mobile Development

UX/UI designer. Web & mobile app designer deep 
into user-centered design. Visually, went full con-
cept-to-product circle with Phodrop and many other 
startups. Google & Facebook Ads specialist.

S I M O N  A N D R E I

Lead Web UI/UX Designer

43



Ethereum Smart Contract Developer & Software 
Engineer. Lives across the street from Blockchain.

N A R C I S  C I O B O T A R I U

Blockchain Developer & Software Engineer

Does words. Crisply. Fluent in business.

R O X A N A  G R A M A D A

Words
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ADVISORS

Senior Information Security Jedi. Makes sure the 
European Parliament is impenetrable. CEO of IT 
security consultancy Sandline for 11 years and 
counting.

R A D U  S T A N E S C U

Defense and homeland security scientist turned 
entrepreneur turned Secretary of State in charge 
of EU and NATO integration turned EU Rapporteur 
on satellite mobile devices, high-speed internet, 
internet of things and copyright (to name a few).

M A R I U S  O P R A N

Investment analyst in the Abu Dhabi Retirement 
Pensions and Benefits Fund. Cut his teeth with 
Goldman Sachs Asset Management, servicing MENA in-
stitutional clients and third party distributors. Spent 
4 years at a private oil company based in Abu Dhabi. 
Has a Bachelor's of Applied Science in Business 
Administration & Financial Services from the Higher 
Colleges of Technology, Abu Dhabi. Believes crypto 
is a tremendous opportunity and solid projects like 
Impetus.One potential sources of huge profits.

A B D U L L A H  A L  M A H M O U D

Behavioral economics professor (The Dan Ariely of 
Romania). Published author. Most likely experiments 
at the Sibiu Chamber of Commerce and Industry, 
but gets away with it as he’s the President.

I O R D A N E S C U  E U G E N
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DJ turned insurance rep turned optometrist, sales 
trainer and finally internet entrepreneur. Keeps a 

tight scorecard: one exit, one epic fail, two 
running steady. Resonant voice in eCommerce, 
where he mixes top technology and data scien-
tists to help mid-size players turn hidden data 

gems into double digit growth.

V A L E N T I N  R A D U

Marketing Strategist



Seasoned entrepreneur with 30 years of diversified 
startups and proven track records. Founded and 
grew retail clothing Clothestime, Inc. from concept 
to $350 million in annual sales with 577 stores in 23 
states and Puerto Rico. Other retail hits include Kids 
for Less, Public Image, and Lingerie Time. In 1999 
he started ICN Apteka - 110 drug stores sold to 
Millhouse Capital (Roman Abramovitch and Victor 
Khorotonin) in 2003. He now runs several online and 
offline retail operations across Russia such as 
International Apparel Moscow Russia.

J O H N  O R T E G A

International psycholoagy leader. Researches and 
teaches innovative models and methods for 
understanding and addressing global concerns. 
Trains globally competent and socially responsible psy-
chologists to confront these challenges through 
their own research and practice. Over 150 published 
works. Doctor of Humane Letters and Adjunct 
Professor at The International Psychology Program, 
The Chicago School. The Robert Langdon on 
psychology, basically.

M I C H A E L  S T E V E N S ,  P H . D .

Cool headed P&L leader. Strategic e-business creator. 
Seasoned board member. At the card payment, 
mobile payment & e-Commerce ball for the past 20 
years, and now into cybersecurity.

N O R M A N  F R A N K E L
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